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loyees of the Australian Public Service (APS) occupy a position of trust. We are entrusted by
ent and the community to undertake important work on their behalf. We uphold and promote
values as our role as APS employees. ARPANSA has a personality, this is the way we
d behave, it describes our interactions, our personality and what can be expected of us.

Our core values

Protective
Trustworthy
Community-focused
Leader
Independent

Our personality traits

Confident
Empathetic
: Inquisitive
" Australian Radiation Protection Collaborative
and Nuclear Safety Agency Knowledgeable

Heritage
Approachable
Rigorous
Responsible
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Our brand identity guidelines
provide the ‘nuts and bolts’
framework for the tangible
elements of our brand.

It drives our visual identity and
helps guide us when using our
visual assets.

1.  ARPANSA logo

2.  ARPANSA brandmark

3. Combination ARPANSA logo and brandmark
4.  ARPANSA logo and brandmark colours

5. Primary colour palette

6. Secondary colour palette

y {8 Primary typeface

8. Secondary typeface

9.  Typography

10. Photography
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2. ARPANSA brandmark 2.1 Strip design

The application The design :

The ARPANSA brandmark swirl (2.1.1) is the

The ARPANSA brandmark must be used graphical element that identifies who we are.
in conjunction with the APRANSA logo It sets us apart from everyone else. No one else
(see 3. Combination ARPANSA logo and has our swirl - only us. It seeks to communicate
brandmark). partnership and interconnectedness, working
together to protect the community.
It is seen here on its own to illustrate the
different components that make up the The shapes come together to form an abstract
brandmark. nucleus which highlights our focus on acting as a
central source. And their connection represents
collaboration. The curves of the nucleus give our
In very limited circumstances the ARPANSA logo energy and movement. The multiple colours
brandmark can be used in conjunction with an are modern, professional and vibrant.
internally branded logo, for internal products. ' P :
Please see the Communications team for The ARPANSA brandmark swirl can be used as a i i i
approval of this application. creative device in limited circumstances. 2.1.1 ARPANSA brandmark  2.1.2 ARPANSA brandmark acronym
swirl

2.2 Stacked design

arpansa
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3. Combination ARPANSA
logo and brandmark

The combination ARPANSA logo and brandmark is the primary layout of the ARPANSA logo and

brandmark.

When required to use or supply ARPANSA’s logo, the strip design (3.1) is the first preference:

Preference Type Design Reference
1 Combination ARPANSA logo and brandmark Strip 31

2 Combination ARPANSA logo and brandmark Stacked 3.2

3 ARPANSA logo Inline 151

4 ARPANSA logo Stacked or strip 12713

Other preferences may be used to help combat issues such as limited space. To discuss other layouts,

contact the Communications team.

Isolation zone

Anisolation zone has been established to ensure
that the integrity of the combination ARPANSA
logo and brandmark is not jeopardised through
crowding.

The location of this zone is indicated by the
grey Xs in the illustrations. The width of X’ is
the distance between the top of the capital ‘A’in
‘Australian Government’ and the bottom of the
horizontal line beneath ‘Australia Government’
(as indicated by ‘Z’ in the illustrations).

The isolation zone shown here is the minimum.
Where space permits, it is recommended that the
isolation zone is larger.

12

‘Y’ represents the space between the ARPANSA
logo and the ARPANSA brandmark:

+ Inthe strip design (3.1) this amount is
recommended to be 9.5% of the total width
of the strip. However, this can be between
5-10% depending on space constraints.

« Inthe stacked design (3.2) this amountis
the distance between bottom of the words
‘Australian Government’ and the bottom of
the words ‘Australian Radiation Protection’
(asindicated by ‘W’ in the illustration).
However, this can be as little as the distance
of ‘X’ depending on space constraints.

3.1 Strip design*

Y
1 1

[x
3

* Australian Government

Australian Radiation Protection

and Nuclear Safety Agency

@) arpansa

3.1.1 The minimum isolation zone using the strip design of the combination ARPANSA logo and

brandmark.

3.2 Stacked design

Australian Government

Australian Radiation Protection
and Nuclear Safety Agency

arpansa

*In limited circumstances the strip design can be split so that the ARPANSA logo appears in the very top left and the ARPANSA brandmark appears
in the very top right. Examples where this would apply include landscape documents, PowerPoint presentations and posters.

Brand identity guidelines
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4. ARPANSA logo and
brandmark colours

B Australian Government
*° Australian Rad:ation P:)tection arpansa

The combination ARPANSA logo and brandmark In addition, black and white colour formats and Nuclear Safety Agency
can appear in one of three colour formats: can be used on contrasting background colour
« full colour (4.1) (4.4), provided that the contrast between the

foreground and background meets accessibility 4.1 Full colour

» black (4.2) requirements. You can download a web

+ white (4.3). accessibility toolbar from Vision Australia to
analyse colour contrast.

W Australian Go t
§; e Australi:;l Rad":t::l:n ::(l)tection arpansa

and Nuclear Safety Agency

4.2 Black

Australian Government ar an S a
Australian Radiation Protection p

and Nuclear Safety Agency

4.3 White

Australian Government ar an s a
Australian Radiation Protection p

and Nuclear Safety Agency

4.4 White on contrasting colour

14 Brand identity guidelines ARPANSA-GDE-1057 15
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5. Primary colour palette

The ARPANSA primary colour palette consists of three colours. A tone of these colours may be used for
various applications.

The ARPANSA purple is considered the first preference colour choice.

90% 80% 70% 60% 50% 40% 30% 20% 10%

PMS: 267

ARPANSA purple CMYK: 75C 92M 0Y 0K
RGB: R78 G26 B116

PMS: 7481

ARPANSA green CMYK: 72C OM 87Y 0K
RGB: R43 G153 B43

PMS: Cool Grey 11

ARPANSA grey CMYK: 62C 52M 46Y 40K
RGB: R68 G68 B72

16 Brand identity guidelines ARPANSA-GDE-1057 17
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6. Secondary colour palette

The secondary colour palette is designed to complement the ARPANSA primary colours. When choosing

colours for a specific application, the tone of the application and its intended audience should be

considered.

Secondary

18

PMS: 382
CMYK: 33C OM 100Y OK
RGB: R182 G201 BO

PMS: 122
CMYK: OC 18M 82Y 0K
RGB: R253 G200 B34

PMS: 7437
CMYK: 22C 38M QY OK
RGB: R205 G172 B210

PMS: 421
CMYK: 0C OM 0Y 25K
RGB: R195 G195 B195

Primary

PMS: 267
CMYK: 75C 92M 0Y OK
RGB: R78 G26 B116

CMYK: 82.58C 22.61M 100Y 9.1K
RGB: R41 G136 B41
HEX: #298829

Brand identity guidelines
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PMS: 267
CMYK: 75C 92M 0Y OK
RGB: R78 G26 B116

PMS: 7481
CMYK: 72C OM 87Y OK
RGB: R43 G153 B43

PMS: Cool Grey 11
CMYK: 62C 52M 46Y 40K
RGB: R68 G68 B72

Black
CMYK: 0C OM 0Y 100K
RGB: RO G43 B96

ARPANSA gradient PMS: 7481
(purple to green fade) CMYK: 72C OM 87Y OK
This gradient can be used at different intensities RGB: R43 G153 B43

This secondary green is used for type
when the primary green does not
meet accessibility standards.

ARPANSA-GDE-1057 19



7. Primary typeface

The primary typeface for the ARPANSA brand is Source Sans Pro.

The Source Sans Pro family of typefaces has been selected for its legibility and should be used as the

primary typeface for all professionally produced and printed documents.*

20

Source Sans Pro

Source Sans Pro Light abcdefghijklm
nopgrstuvwxyz ABCDEFGHIJKLMN
OPQRSTUVWXYZ

1234567890 £&@7!/+(.,:;)

Source Sans Pro Regular abcdefghijklm
nopgrstuvwxyz ABCDEFGHIJKLMN
OPQRSTUVWXYZ

1234567890 £&@7!/+(.,:;)

Source Sans Pro Bold abcdefghijklm
nopqgrstuvwxyz ABCDEFGHIJKLMN
OPQRSTUVWXYZ

1234567890 £&@?!/+(.,:;)

* If you have access to an Adobe Creative Cloud account, Source Sans Pro can be synced via Adobe Typekit.

Brand identity guidelines ARPANSA-GDE-1057
V.2.0

21



8. Secondary typeface

If a standard system font is needed for use in documents where Source Sans Pro is unavailable, Calibri is
the nominated secondary typeface.

22

Calibri

Calibri Light abcdefghijklm
nopqrstuvwxyz ABCDEFGHIJKLMN
OPQRSTUVWXYZ

1234567890 £&@7?!/+(.,:;)

Calibri Regular abcdefghijklm
nopqrstuvwxyz ABCDEFGHIJKLMN
OPQRSTUVWXYZ

1234567890 £&@?!/+(.,:;)

Calibri Bold abcdefghijkim
nopgrstuvwxyz ABCDEFGHIJKLMN
OPQRSTUVWXYZ

1234567890 £&@?!/+(.,:;)

Brand identity guidelines ARPANSA-GDE-1057
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9. Typography

A consistent approach to typography in documents and publications helps to strengthen our brand.
ARPANSA utilises guidance from the Australian Government Style Manual and

World Wide Web Consortium (WC3) to ensure a unified approach in typography that is both accessible
and applicable for purpose.

Templates

To protect the integrity of typography in our documents and publications, a number of templates
in Microsoft Word are available for staff to use. These templates have pre-set attributes within the
document to ensure consistent spacing of headings, paragraphs, margins, headers and footers.

24

20 mm vertical margins for all A4 documents

—_—

e . (@ arpansa

and Nuclear Safety Agency

Title

Heading Level 1

Heading Level 2

Heading Level 3

Heading Level 4
Edis estenih illigen deliqua erepudit harciis re, omnisquatur?

Urepudant, audigende voloruptaque etur aboris ipsam quiandi cidigen derspedia volorum facearis evellupid
que vellecea am non et remolor sectorpores secerum eum accum, culparumquo enime imperum quo
quateni enimin evenesto blabo. Tur asi dolorpor aut ex et, oditatetur? Quis ducium explabo risque ad
magnis elicipic tectectur sequi denteseque imil experum, sam, solupturepro volore volupta comnimp
orerchil mincta dolupta verit, core as animend ipsame preped maximus amenda si volore dem de con por
sanimpo rionsed ex ea sunt quat late volectatur?

To voluptia dolorit ionsectorro comnis accae sit, conseni mporpores moluptat.

Nullaccum audant venihit occum, sequae veles moste simi, non plautate eum eaqui ut ulliquias quidelles
necae sequi inciae vit fugias nonet eosam restibus et volorum ni occabor erestio rehenient am, sum quis
aruntet quistem ande nihit latioreicia sum cus untios explit, nonsequi cum faceatur? Quiam none magnimi
liquiaerro bla voloresentem est et vene nonsequodiae verunt velesecto voluptatem volendis eum ipis
earchic torum, comni resequi acipiet, ipsum sumet aut veria ped molorest, simincto conetus, illorum
quibuscid magnimagnit minum rerrume voluptatur, cusdae qui im quiatati con peritin ea doluptis dolectia
pa sum nulluptibus eosa natem facerro reptae nihil invelese nectassimus siniam, si aut a volupta veliationes
esequiandus utem qui blacerit pa pro odis repe none consed quae ni occus evere issi rem dolor asit fuga.
Usam utetur, comnis dolo es volenih ictotas et faccaborum accaborro te consequaepra dolum quia nis doles
ex earum ipsandebita sequo is magnis et dem. Ut aut odis expe porposs inciis et endae. Et labo. Et quias adi
tem iunt untiis doloreiusae dolupta comni officip ictotatur audandigent, cum ati consequ aturiss imaiore
perferum in rescius volupis et quiam corunt, ant esti cullita nitiunt ea volorer ovitatur, officiat vernatissed
quo dolent ressed mo con corepe non con nobitate nim hillaborrum ea doluptatur? Core volutem
porroratas volores sum ut audaecabores soluptatet fuga. Nem fugit eiuste sin eos denditios nobit landel
ipsaeri sam volore vent mo bea velibus, seque iur ad ea veliciumqui aut delit modit prore nemqui tem que
rerestrum nos renihil ipit, utempor estrum is aut pos sunt.

Um fuga. Nemqui natia dolecae rest re nisi rem et quate cullautetur simil et porum doloresequam invent
accus am, cullige nihitasperis aperro commoluptam abori officte lant endae ratius enitias senimolore,
ommolor issimus nimoditae pore omnit ea nihil ipisi omni idis et lacea nonsequis resedis inciis.

Example document
v.1.0 ARPANSA-XXX-XXXXX lof1
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10. Photography

Photography is an important component of the ARPANSA brand made available through a
comprehensive image library.

This resource contains a large collection of images that captures the spirit of our organisation
using an authentic reportage approach.

More information about ARPANSA’s photography can be found on the image services page on

o~
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10.1 Core values

10.2 Personality characteristics

Protective

We seek to understand the
community’s needs and concerns
and work to protect and reassure
the community by adopting and
promoting the highest safety
standards.

F=

Authoritative

We are strong, respected and
authoritative and regarded as one

of the world’s leading agencies. We
use our influence positively for the
betterment of the community and the
environment.

28

Trustworthy

Honesty and integrity are the
cornerstones of how we behave. We
are fair-minded, honourable and
transparent in our interactions with
people.

Independent

We act autonomously and are
independent of the wider government
interests. We are impartial and
confident in our judgement and
advice.

Community-focused

We are passionately committed

to protecting the health of all
members of the community and work
hard to educate and inform them of
their concerns regarding radiation.

Confident

We are confident and assured of our
knowledge, expertise and capacity to
positively influence the Government,
community and stakeholders.

Empathetic

We enjoy being with people and are
approachable and easy to deal with.
We are sensitive to people’s needs and
take the time to listen and empathise.
We are open and genuine in our
interactions.

Inquisitive

We seek knowledge, ideas and
inspiration from diverse sources to
create new opportunities and new
ways of doing things. We never rest on
our laurels.

Collaborative

We believe that collaboration yields
the most powerful and positive
results. We seek to foster camaraderie
across all parts of our organisation
and with our stakeholders.

Approachable

We are friendly and positive people
who enjoy life and like to engage with
people from all walks of life. We are
easy to interact with and make it easy
for people to seek advice or support
from us.

Brand identity guidelines
V.2.0

Knowledgeable

We have a deep understanding of
ionising and non-ionising radiation
and thrive on complexity and solving
difficult challenges. We are sought
out for our intellectual rigour both
nationally and internationally.

Rigorous

We are analytical, rigorous and
exacting in everything we do. We don’t
rush decision-making but rather, will
always do what is right, and proven.

ARPANSA-GDE-1057

Heritage

We have along and proud history in
continually raising the bar in terms
of radiation protection and nuclear
safety. We have the resources and
expertise to ensure the safety of the
community and environment.

Responsible

We are conscientious and never
forget the significant responsibilities
that govern what we do. We make
considered, safe and balanced
decisions and always consider the
implications of our actions.

29





